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Axind OMNI
multiple channels,
one tool

Fashion retail today is a challenging environment. You need to exploit
each sales channel effectively while keeping the complexity within
control. There is also pressure to increase margins along with a need
for differentiation through targeted promotions. Huge efforts go into
reducing out-of-stock and optimizing Inventory-to-Sales ration.

While these challenges are growing, customer service remains a
priority. Customers need to be served on time, with quality, every time.

’ . is designed for companies who want to focus on the business of delighting
)‘aXInd OM NI their customers, not on deploying and maintaining software tools.

Why axind OMNI?

«  Omni-channel: Ecommerce, Wholesale and Retail/POS

+ Single catalogue management across all channels

+ Single inventory management across all channels

» Realtime sales monitoring across all channels

+ Integrate with your Ecommerce sites (B2B and B2C)

+ Integrate with market standard loyalty programs and popular Ecommerce systems
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Inventory & Warehouse

Product Management Sales Channels Purchasing Management Manufacturing (Optional)
« Product Catalogues « Sales « Vendor database « Multiple warehouses + Material management
- Bill-of-Materials (BOM) « Retail (Owned & Franchise) - Purchase orders + Goods receipt/dispatch/transfer * Material catalogues
+ Costing « Point-Of-Sale (POS) management « Picking lists and product placement + Indent management
- Sales Monitor + Packing list and carton management * Material purchase order
« Ideal stock management » Work orders
+ Returns management + Manufacturing orders

« Stock Adjustments/stock taking
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} ‘ For more Information
4N Information@axind.com
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